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ABOUT JOCOPIXABOUT JOCOPIX

[aj]

Seine künstlerischen Wurzeln liegen 

in der Auseinandersetzung mit den 

Menschen, der Natur und seinen Reisen. 

Jörg Conrad schärft ein Bewusstsein 

mittels zeitgenössischer, unter Anderem 

digitaler Foto - Art. Durch die Meta-

morphose des Bildes schafft er Raum 

zur Interpretation, die Farben gelten als 

Bereich der Emotion in der Übersetzung 

der Visualisierung.

a b o u t  j o c o p i xj o c o p i xa j

0 1 w o r k b o o k  # 1  /  2 0 2 3

His artistic roots lie in the confrontation 

with people, nature and his travels.

Jörg Conrad raises an awareness by 

means of contemporary, among other 

things digital photo - art. Through the 

metamorphosis of the image he creates 

space for interpretation, the colors are 

considered the realm of emotion in the 

translation of visualization.
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graphic designer | photographer | artist | digital nomade 

„The brand name jocopix 
s tands for  Jörg  Conrad, 

born 1967“
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DA

	 [da]

j o c o p i x  e n t w i c ke l t  b e r e i t s  s e i t  ü b e r  2 5  J a h -

r e n  i n d i v i d u e l l e  u n d  r e p rä s e n t a t i ve  D e s i g n -

ko n z e p t e  a u f  e i n e m  h o h e n  k ü n s t l e r i s c h e n 

u n d  h a n d w e r k l i c h e n  N i ve a u .

DESIGN AGENCY

d e s i g n  a g e n c yj o c o p i xd a

0 2 w o r k b o o k  # 1  /  2 0 2 3

	

j o c o p i x  h a s  b e e n  d eve l o p i n g  i n d i v i d u a l  a n d 

r e p r e s e n t a t i ve  d e s i g n  c o n c e p t s  f o r  ove r  2 5 

ye a r s  o n  a  h i g h  a r t i s t i c  a n d  c ra f t s m a n s h i p 

l eve l .    
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"jocopix is not only an agency 

for sophisticated design, 

but also a brand that has placed 

itself internationally has."

"jocopix ist nicht nur eine Agentur 

für anspruchsvolles Design, 

sondern auch eine Marke, 

die sich international platziert hat."

12



DA

C O R P O R A T E   I D E N T I T Y

P R I N T  M A T T E R

W E B D E S I G N

A D V E R T I S I N G  C A M P A I G N S

P H O T O  P R O J E C T S
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[ac]

K l a s s i s c h e  A n z e i g e n k a m p a g n e n  h a b e n  a u c h 

h e u t e  n o c h  i n  u n s e r e r  d i g i t a l i s i e r t e n  We l t 

i h r e  B e r e c h t i g u n g .  W i c h t i g  i s t  n e b e n  d e r 

r i c h t i g e n  P l a t z i e r u n g ,  a u c h  e i n e  g ra f i s c h e 

u n d  k ü n s t l e r i s c h e  U m s e t z u n g ,  d a m i t  d a s 

P r o d u k t  o d e r  a u c h  d i e  D i e n s t l e i s t u n g  i m 

G e d ä c h t n i s  b l e i b t .

ADVERTISING CAMPAIGNSADVERTISING CAMPAIGNS

a d v e r t i s i n g  c a m p a i g n sj o c o p i xa c

2 . 1 w o r k b o o k  # 1  /  2 0 2 3

C l a s s i c  a d  c a m p a i g n s  a r e  s t i l l  j u s t i f i e d  i n  o u r 

d i g i t a l i z e d  w o r l d .  I n  a d d i t i o n  t o  t h e  r i g h t 

p l a c e m e n t ,  g ra p h i c  a n d  a r t i s t i c  i m p l e m e n t a -

t i o n  i s  a l s o  i m p o r t a n t  s o  t h a t  t h e  p r o d u c t  o r 

s e r v i c e  r e m a i n s  i n  t h e  m e m o r y.

14
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P P

	 [pp]

Kundenspezifische Fotoprojekte die da-

rauf abzielen das Produkt oder auch das 

Unternehmen so darzustellen, dass wie 

auch bei der CI ein Wiedererkennungs-

wert entsteht. 

PHOTO PROJECTSPHOTO PROJECTS

p h o t o  p r o j e c t sj o c o p i xp p

2 . 2 w o r k b o o k  # 1  /  2 0 2 3

Customized photo projects that aim to 

represent the product or even the com-

pany in such a way that, as with the CI, 

a recognition value is created. 
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C I

	 [ci]

B e i  d e r  U m s e t z u n g  i s t  e s  w i c h t i g ,  d a s s  e i n e 

k l a r e  A u s s a g e  s o w o h l  ü b e r  d a s  P r o d u k t ,  a l s 

a u c h  d i e  P h i l o s o p h i e  u n d  d i e  Tä t i g ke i t  e i n e s 

U n t e r n e h m e n s  w i r k u n g s vo l l  u n d  a u f  d e n 

e r s t e n  B l i c k  ve r m i t t e l t  w i r d .

CORPORATE  IDENTITYCORPORATE  IDENTITY

c o r p o ra t e  i d e n t i t yj o c o p i xc i

2 . 3 w o r k b o o k  # 1  /  2 0 2 3

	

W h e n  i m p l e m e n t i n g  i t ,  i t  i s  i m p o r t a n t  t h a t  a 

c l e a r  s t a t e m e n t  a b o u t  b o t h  t h e  p r o d u c t  a n d 

t h e  p h i l o s o p hy  a n d  a c t i v i t y  o f  a  c o m p a ny  i s 

c o nveye d  e f f e c t i ve l y  a n d  a t  f i r s t  g l a n c e .
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[pr]

I n h a l t e  u n d  I n f o r m a t i o n e n  kö n n e n  d u r c h 

d i e  Wa h l   i n t e r e s s a n t e r  Pa p i e r s o r t e n ,  e i n e r 

Ve r e d e l u n g  o d e r   e i n e s  a u s g e f a l l e n e n  D r u c k -

f o r m a t e s  n o c h  s p a n n e n d e r  u n d  ü b e r z e u g e n -

d e r  p rä s e n t i e r t  w e r d e n . 

PRINTPRINT

p r i n tj o c o p i xp r

2 . 4 w o r k b o o k  # 1  /  2 0 2 3

C o n t e n t  a n d  i n f o r m a t i o n  c a n  b e  e n h a n c e d 

by  c h o o s i n g  i n t e r e s t i n g  t y p e s  o f  p a p e r,  a 

f i n i s h i n g  o r  a n  u n u s u a l  o r  a n  u n u s u a l  p r i n t 

f o r m a t  c a n  b e  p r e s e n t e d  i n  a n  eve n  p r e s e n -

t e d  i n  a n  eve n  m o r e  exc i t i n g  a n d  c o nv i n c i n g 

b e  p r e s e n t e d  i n  a  m o r e  exc i t i n g  a n d  c o nv i n -

c i n g  w ay. 

20
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M AG A Z I N E      F O R  D E S I G N
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W S

[ws]

E i n e  e i g e n e  We b s e i t e  b i e t e t  e i n e  g u t e  M ö g -
l i c h ke i t ,  a u c h  o h n e  h o h e  P r o d u k t i o n s -

ko s t e n  a u f  s i c h  a u f m e r k s a m  z u  m a c h e n .  D i e 

B e r e i t s t e l l u n g  d e r  F i r m e n b r o s c h ü r e  o d e r 

d e s  P r o d u k t k a t a l o g e s  a l s  P D F - D a t e i  e r l a u b t 

A k t u a l i s i e r u n g e n  i n  k ü r z e s t e r  Ze i t ,  u n d  I h r e 

K u n d e n  s i n d  o h n e  g r o ß e n  A u f w a n d  i m m e r 

a u f  d e m  n e u e s t e n  S t a n d .

WEB

w e bj o c o p i xw s

2 . 5 w o r k b o o k  # 1  /  2 0 2 3

H av i n g  yo u r  o w n  w e b s i t e  i s  a  g o o d  w ay 

t o  a t t ra c t  a t t e n t i o n  eve n  w i t h o u t  h i g h 

p r o d u c t i o n  c o s t s . P r ov i d i n g  t h e  c o m p a ny 

b r o c h u r e  o r  p r o d u c t  c a t a l o g  a s  a  P D F  f i l e 

a l l o w s  u p d a t e s  i n  t h e  s h o r t e s t  p o s s i b l e  t i m e , 

a n d  yo u r  c u s t o m e r s  a r e  a l w ay s  u p  t o  d a t e 

w i t h o u t  m u c h  e f f o r t .
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[ fap]

Dabei ist das Bild das wichtigste Ele-

ment. Um die Einzigartigkei des Fotos 

mit dem individuellen Stil des Künstlers 

zu unterstreichen und die Seele so wie 

die Stimmung hervorzuheben, findet 

eine dezente ästhetisierung in der Be-

arbeitung statt. 

FINE ART PHOTOGRAPHY

f i n e  a r t  p h o t o g ra p h yj o c o p i xf a p

0 3 w o r k b o o k  # 1  /  2 0 2 3

The image is the most important ele-

ment. To emphasize the uniqueness of 

the photo with the individual style of the 

artist and to emphasize the soul as well 

as the mood, a discreet aestheticization 

takes place in the processing. 

workbook #67_1/23          jocopix / fine art photography

25

http://www.jocopix.org/fotografie.html




FA P

„Photography
is  a  process“

S k y l i n e  |  N YC
C a n o n  E O S  1  D X  /  E F 7 0 - 2 0 0 m m  f / 2 . 8 L  U S M

1 / 8 0 0  S e c .  /  7 , 1  f  /  4 0 0  I S O

T R AV E L
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N d a h u ra  |  U g a n d a
C a n o n  E O S  1  D X  /  E F 7 0 - 2 0 0 m m  f / 2 . 8 L  U S M

1 / 1 6 0  S e c .  /  4 , 5  f  /  3 2 0 0  I S O

N AT U R E
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M O D E L S

K a t h e r i n a  |  I b i z a
C a n o n  E O S  1  D X  /  E F 2 4 - 1 0 5 m m  f / 4 L  I S  I I  U S M

1 / 8 0  S e c .  /  4 , 0  f  /  1 2 5 0  I S O

30
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FA P

Wa l t h a m  S e v e n  |  J e w e l s
C a n o n  E O S  1  D X  M a r k  I I I  /  E F 2 4 - 7 0 m m  f / 2 . 8  L  U S M

1 / 3 2 0  S e c .  /  1 3  f  /  1 0 0  I S O

P R O D U C T S
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E t y m o l o g i e
0 9 / 1 8  m . / j .  /  2 5 0  c m / w.  /  2 5 0  c m / h .
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[dp]

„ I n  d e r  A u s e i n a n d e r s e t z u n g  d e r  d i g i t a l e n 
K u n s t ,  e n t s t e h t  e i n e  n e u e  A r t  d e r 
s i c h t b a r e n  R e p rä s e n t a t i o n .“

DIGITAL PAINTINGDIGITAL PAINTING

d i g i t a l  p a i n t i n gj o c o p i xd p

0 4 w o r k b o o k  # 1  /  2 0 2 3

„ I n  t h e  e n g a g e m e n t  o f  d i g i t a l  a r t , 
a  n e w  k i n d  o f  v i s i b l e  r e p r e s e n t a t i o n 
e m e r g e s .“

workbook #67_1/23          jocopix / digital painting
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HKG
HONG KONG
INT. AIRPORT

P
h

o
n

e W
allpaper

/weblink
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iata
airport 
design

We r  k e n n t  s i e  n i c h t ,  d i e  k l e i n e n  A b k ü r -

z u n g e n ,  d i e  u n s  i m m e r  w i e d e r  b e g e g n e n , 

w e n n  w i r  i m  I n t e r n e t  e i n e n  F l u g  b u c h e n 

m ö c h t e n .  K a u m  g i b t  m a n  e i n  F l u g z i e l  e i n , 

e r s c h e i n e n  a u t o m a t i s c h  3  B u c h s t a b e n  d i e 

d e n  g e w ü n s c h t e n  Z i e l -  o d e r  A b f l u g h a f e n 

k e n n z e i c h n e n .

H i e r b e i  h a n d e l t  e s  s i c h  u m  d e n  I A T A  C o d e 

( I n t e r n a t i o n a l  A i r  T r a n s p o r t  A s s o c i a t i o n ) ,  e r 

b e z e i c h n e t  F l u g h ä f e n ,  V e r k e h r s l a n d e p l ä t z e , 

F l u g g e s e l l s c h a f t e n  u n d  F l u g z e u g t y p e n .

W h o  d o e s n‘ t  k n o w  t h e m ,  t h e  l i t t l e  a b -

b r ev i a t i o n s  t h a t  w e  e n c o u n t e r  a g a i n  a n d 

a g a i n  w h e n  w e  w a n t  t o  b o o k  a  f l i g h t  o n 

t h e  I n t e r n e t .  A s  s o o n  a s  yo u  e n t e r  a  f l i g h t 

d e s t i n a t i o n ,  3  l e t t e r s  a u t o m a t i c a l l y  a p p e a r 

t o  i n d i c a t e  t h e  d e s i r e d  d e s t i n a t i o n  o r  d e -

p a r t u r e  a i r p o r t .

T h i s  i s  t h e  I ATA  c o d e  ( I n t e r n a t i o n a l  A i r 

Tra n s p o r t  A s s o c i a t i o n ) ,  i t  d e s i g n a t e s  a i r -

p o r t s ,  a i r p o r t s ,  a i r l i n e s  a n d  a i r c ra f t  t y p e s .
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[ i f ]

I m  n a c h f o l g e n d e n  D o w n l o a d  B e r e i c h 
f i n d e t  m a n  W i s s e n s w e r t e  F a k t e n  ü b e r  m e i n e 
A r b e i t e n ,  s o w i e  a l l e  r e l ev a n t e  Ko n t a k t i n f o r -

m a t i o n e n .

INTERESTING FACTSINTERESTING FACTS

i n t e r e s t i n g  f a c t sj o c o p i xi f

0 5 w o r k b o o k  # 1  /  2 0 2 3

I n  t h e  f o l l o w i n g  d o w n l o a d  a r e a  yo u  w i l l  f i n d 
i n t e r e s t i n g  f a c t s  a b o u t  my  w o r k ,  a s  w e l l  a s 

a l l  r e l ev a n t  c o n t a c t  i n f o r m a t i o n .
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IATA 
SERIES 

CATALOG

[PDF]

NYC 
DESIGN

BOOK

[PDF]

JOCOPIX 
WORK
BOOK

[PDF]

IATA SERIES
PHONE

WALLPAPER

[JPG]

INTERIOR 
DESIGN 

EXAMPLES

[WWW]
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HTTPS:
//T.ME/

JOCOPIX

[TELEGRAM]

MAILTO:
OFFICE@

JOCOPIX.ORG

[MAIL]

JOCOPIX
.ORG

WEBSITE

[WWW]

JOCOPIX
DIGITAL

NOMADE

[WWW]

[WHATSAPP]

+49 (0)157 
39016994
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